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Meet Your Hosts

Meghan Ruble Dan Keane

Managing Director | Social Pinpoint Sales Manager | Social Pinpoint

meghan.ruble@socialpinpoint.com dan@socialpinpoint.com



Webinar Housekeeping

Event timing: The webinar is scheduled for 30 minutes

Technical support: If you encounter any issues during the live event, please reach out to us at
events@socialpinpoint.com

Recording & slides: You'll receive an email with the on-demand recording and slides in the
next few days

Questions: Please leave any questions in the Q&A box
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« SPP creates efficiencies in your work and better outcomes

Maximizing Internal Resources

Understanding Your Organization’'s Assets

for your community

« Gather friends from different departments into a meeting

(or email thread) and ask for help

 ldentify what each department has access to when

communicating with the public:

Government - utility billing, contact lists, a 311 app,
RecTrac or transactional software, e-newsletters,
facilities and parks for signage, mailed brochures or

magazines, popular web pages, TV station, etc.
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Online Strategies

Driving Traffic Through Digital Channels



Your Website

Promoting Engagement Through Your Official Site

City of Kamloops

« Create legitimacy and transparency in your engagement
efforts by linking your SPP site from the homepage,
popular landing pages, and topic-related subpages

« Add a tile on the homepage

« Include a generic call to action on transactional pages

. . . . [ e =] o ®
« Place a timebound call to action on topic-specific pages
9 2 . (©) &= - =N
« Use action-oriented, welcoming language to encourage R
pa rtiCi patio n City News > Public Notices >

March Events at the Tournament Capital Centre: Red Bridge Site Impacts

Facility Impact and Adjustments
Kammute - Kamloops Traffic Impacts
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Social Media

Reaching Your Community Where They're Already Active
Social media can be a powerful megaphone = EBouuse R
« NextDoor, YouTube, LinkedIn, WhatsApp, Reddit
Share direct links with clear calls to action tailored to
the individual
Make it clear where you are and are not accepting

feedback Enga‘ge‘Fbrt‘Wayne

Social can be a powerful and responsive tool for > P © oos/03

retargeting during a project, using the analytics in SPP Engage Fort Wayne

A% CityofFort...
4 Share
sy 319 subscribers ‘ﬁ gﬂ A>

to see where your respondents are (and aren't!)
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Email Marketing

Connecting Directly with Your Audience

E-newsletters are effective for targeting based on
interest or topic

Consider sending personal invitations to engage,
especially for historically vocal or excluded groups
|dentify opportunities to automate the first invitation
for efficiency

Link your SPP site to organizational email signatures,

communicating that the door for feedback is always

open!
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In-Person Strategies

Boosting Local Engagement and Visibility



Go To Your Audiences

Partnering for Greater Impact

, _ e Dl -Santa Fe
It's challenging to reach new voices with the same old TR R rward &

Embracing dnr Heritage - Empowering Our Future 1

methods ffﬂ[j

Deliver signage to high-traffic, repeat destinations:

gyms, churches, sports facilities, grocers, parks Embracing our Heritage and Tell us morel
Empowering OUI‘ Future Use our mapping tool or take

our survey to tell us what you

Consider reaching out to multifamily housing and Together!

.. We're excited.to annou.nce Santa Fe Forward, a vislionary plan to
O | d e r a d u |t CO m m u n Itl eS, Wa re h 0 u SeS, a n d |a rge prepare our city for a vibrant future through 2050!

Otherwise known as the City’s General Plan, think of this as our
collective vision, goals, and policy framework that shape our

4 . community’s future. This site will be your go-to
employers in the area—many have email newsletters - gt o s e
Santa Fe Forward starts with you. To ensure we capture the diverse perspectives, details, and tools to actively
aspirations, and evolving needs of our community, we invite you to join us on this participate in shaping Santa Fe’s
journey. Together, we can craft a future that honors Santa Fe's heritage while future! Visit our “Get Involved”
opening doors to new possibilities for generations to come. page to learn how you can make

and share your thoughts, from community events to interactive online activities.

Connect with other pu blic institutions that serve the Trsughou e prces it il b ity opartne oo togage | Y VOES e

community: transit centers, schools, libraries




Put Your Network to Work

It's All About Who You Know!

Start with your most vocal participants and ask, "Who else needs to know?"

Keep asking "Who else needs to know?" at public meetings and at the end of surveys
Order inexpensive business cards with a QR code and a call to action—distribute them to
all employees, elected officials, and interested parties

Encourage participants to share the project with their friends, family and neighbors

§ socialpinpoint



Live Poll




Questions




Upcoming Webinar

Equitable Community Engagement: Moving from Insight to Action

Wednesday, March 12
11am PST | 2pm EST (60-minute Duration)
Educational Credit: 1.0 (APA AICP CM)

Key takeaways:

v Effective strategies and tools for fostering
inclusive, participatory engagement practices

v How to measure success and track progressin
equitable engagement practices

v Real-world examples of organizations driving

positive change

SAVE YOUR SEAT
| 8 I 3



THANK YOU

AICP CM CREDIT: https://planning.org/events/course/9306471/
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